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Ad Choice
	My choice for the Schlage ad is driven by the general idea that people have about relationships. Many people that have ever engaged in a romantic relationship will testify the twists and turns of their status. I also find the ad containing a strong sense of humor if because of the insecurities of a man when it comes to a woman he is in a relationship with or if they just separated. Just to sum up, I chose this add because it is hilarious and reflects real life experiences.
Assumptions and Observations
Audience. The targeted audience for this ad are that are looking a way to ad security to either their home or business premises. My assumption is based on the fact idea that it is a man trying to buy a lock from the store. For obvious reasons, advertisements that involve people will always use characters of a relevant age, gender or occupation to show the target audience how the product may be useful to them. The second reason for my assumption is the motivation that bushed the buy to consider buying the Schlage lock. The advertisers understand that men will always have fear of what they consider drama from women, especially during break up.
Massage. The massage in the ad to men is that they will get reliable security from some of the things they consider threatening. The woman in this case was used to a threat to a man after he has broken up with a lover. Therefore, or every man that understand the theatrics of a woman they have been in relationship with, the security should be an issue of concern
Relationship between People. The relationship between people that has been highlighted in this ad is between men and women. The producers of this ad brought out the idea of how relationships between a man and a women may bring about scary reactions. In this case, it is the woman’s character that threatens the man’s security forcing him to seek for a way to secure himself. 
Effectiveness. In my opinion, the effectiveness of this ad relays on its sense of humor and the fact that a lot of the target audience can relate to what is happening in the ad. Men in a relationship always overwhelmed by the characters some of women and may need some security in case of a breakup or a misunderstanding. So, Schlage will hypothetically provide that security
Social Science Topics
The evident topic of discussion in this ad is romantic relationships. The producers of this advisements introduced the idea of a break up in a relationship and how men perceive the behavior of the women after the breakup to show. In a social context, most women have always found themselves at the receiving end in the cases of separation. The gesture of the woman knocking the waiter after receiving the shocking news show how some women react oddly to such circumstances. Although there are very few reported cases of violence against men, the ad hypothetically highlights what men consider a threat to their safety.  
Question
This ad is built on the theme of security. Therefore, the question asked is, what do men consider the greatest threat to their security? Although it is illogical to consider an ex-girlfriend a number one threat to security, the fact that the buyer opted for a Schloge lock and remembering her ex-girlfriend reputation changes the perspective. The buyer changed his mind and opted for tight security because she was his biggest motivational factor.
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